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Disclaimer CcLassys

This material has been prepared by Classys (the "Company”) for the purpose of providing information in a Presentation that will be made for investors. Please
be informed that transferring, copying, or re-distributing this document to others is prohibited.

Attendance at this presentation is considered as your agreement to comply with the above-mentioned restrictions, and violation of these restrictions may be
regarded as a violation of the Financial Investment Services and Capital Markets Act of Korea.

The forward-looking statements included herein are unverified and pertains to future events related to the Company’s expected future financial performance,
and are expressed with words such as ‘forecast,” ‘prospect,’ ‘expectation,’ ‘outlook’ and '(E).’

Despite being made in good faith based on reasonable grounds or assumptions by management, such “forward-looking statements” are subject to various
influences, including changes in future business environments, and inherently contain uncertainties. As a result, actual future performance may significantly
differ from the information stated or implied in the forward-looking statements.

Additionally, the future outlook is based on the information available at the time of the presentation and is subject to change based on future market
developments and changes in the Company'’s strategic direction without separate notice.

The Company and its executives do not assume any responsibility for losses incurred through the use of this document (including negligence and other cases).
This document does not constitute a solicitation for placement, sales, trading or subscription of stocks. No part of this document should be considered as a

basis or ground for related contracts, agreements, or investment decisions. All investment decisions related to stock purchases should be made solely based

on investors’ reasonable judgment.
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1. Classys 3Q24 - Profit & Loss

(KRW' bn)
3Q24 3Q23 YoY 2Q24 QoQ YTD 3Q24  YTD 3Q23 YoY

Revenue 59.4 48.2 +23.1% 58.7 +1.1% 168.5 133.1 +26.6%
COGS (12.8) (11.2) +14.1% (11.2) +14.1% (34.2) (29.6) +15.7%
(%) 21.6% 23.3% -1.7%p 19.1% +2.5%p 20.3% 22.2% -1.9%p
Gross Profit 46.6 37.0 +25.9% 47.5 -1.9% 134.3 103.5 +29.7%
(%) 78.4% 76.7% +1.7%p 80.9% -2.5%p 79.7% 77.8% +1.9%p
SG&A (17.6) (12.3) +42.9% (16.3) +8.1% 47.7) (35.8) +33.0%
(%) 29.7% 25.6% +4.1%p 27.8% +1.9%p 28.3% 26.9% +1.4%p
Operating Profit 29.0 24.7 +17.4% 31.2 -7.2% 86.6 67.7 +28.0%
(%) 48.7% 51.1% -2.4%p 53.1% -4.4%p 51.4% 50.9% +0.6%p
Financial Income (3.1 4.1 -174.9% 49 -163.0% 8.3 10.5 -21.2%
Financial Expenses (2.7) (0.6) +374.2% (0.5) +399.0% (4.5) (2.2) +106.9%
Other Income 0.0 0.0 -90.8% 0.0 -86.2% 0.0 0.0 -62.0%
Other Expenses 0.0 (0.4) -100.5% (1.2) -100.2% (0.8) (0.5) +62.3%
NI Before Income Tax 22.4 27.8 -19.3% 345 -352% 89.0 75.5 +17.8%
Tax Expenses (5.9 (6.6) -10.1% (8.0) -25.8% (19.9) (17.0) +16.8%
Net Income 16.5 21.2 -22.2% 26.6 -38.0% 69.2 58.5 +18.2%
(%) 27.8% 43.9% -16.2%p 45.3% -17.5%p 41.0% 44.0% -6.7%p
EBITDA 30.2 25.8 +17.0% 32.4 -6.8% 90.2 70.8 +27.3%
(%) 50.8% 53.4% -2.7%p 55.1% -4.3%p 53.5% 53.2% +0.6%p

(Note 1) If negative, shown in parentheses

Revenue: KRW 59.4 bn (YoY +23.1%, QoQ +1.1%)

Record-high quarterly revenue for 3 consecutive
quarters

Increased domestic sales of consumables and overseas
sales of Platform installations

Rapid Market Penetration of the New Product
Volnewmer

GPM: 78.4% (YoY +1.7%p, QoQ -2.5%p)

Platform sales as % to sales: 3Q24 54%, 3Q23 54%,
2Q24 51%,

KRW/USD rates: 3Q24 at 1,359, 3Q23 at 1,311, 2Q24 at
1,371

Continuous improvement in unit costs per product

OPM: 48.7% (YoY -2.4%p, QoQ -4.4%p)
Increased costs related to advertisement and merger

Decrease in one-off commissions and homecare-related
commissions

NI: KRW 16.5 bn (YoY -22.2%, QoQ -38.0%)

Total Financial gains/losses KRW -5.8bn: due to
exchange rate fluctuations etc:

KRW/USD rates: March 2024 at 1,347, June 2024 at
1,389, September 2024 1,319

EBITDA Margin: 50.8% (YoY -2.7%p, QoQ -4.3%p)
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1. Classys 3Q24 - Sales by Brand

(KRW bn)
3q24 3023 Yo 2Q24 QoQ YID3Q24 YTD3Q23  Yo¥
(Megi'ggils;:fsm) 31.9 258  +23.6% 209  +6.9% 82.6 66.1  +24.9%

Export 254 17.8 +42.7% 233 +8.8% 62.9 46.5 +35.2%

Domestic 6.5 80 -187% 6.5 0.1% 196 196 +02%
CLUEDERM 1.2 0.9  +35.6% 10 +20.2% 3.6 36  +0.5%
(Aesthetics Platforms)

Export 1.1 0.8 +36.8% 0.9 +19.5% 34 3.3 +3.9%
Domestic 0.1 0.1 +20.3% 0.1 +30.5% 0.2 0.3 -34.6%

sl ) 25.6 205  +25.1% 26.1 -1.6% 78.2 610  +28.3%

Export 136 12.2 +11.7% 15.5 -12.3% 46.4 36.1 +28.4%
Domestic 12.1 83 +44.6% 10.6 +13.9% 31.8 24.8 +28.1%

AT G g LELTE L, 0.4 0.6  -32.2% 15 -71.2% 3.3 12 +188.4%
(Homecare Products)

Export 0.2 0.3 -43.9% 0.6 -73.4% 14 04 +285.6%
Domestic 0.3 04 -23.3% 0.9 -69.9% 19 0.8 +142.0%
Rentals 0.2 04  -413% 03  -106% 08 13 -384%

Total 59.4 482  +23.1% 587  +1.2% 168.5 1331 +26.6%

Export 40.2 310 +29.6% 403 -0.2% 114.2 863  +32.3%
Domestic 19.2 17.2 +11.5% 184 +4.4% 543 46.8 +16.1%

CLASSYS: KRW 31.9 bn / 53.7% of Revenue

Exports: Strong performance in Volnewmer sales and
continuous growth of Ultraformer MPT (Shurink
Universe)

- Increased Platform sales in Brazil

Domestic: Steady sales performance for both Shurink
Universe and Volnewmer

CLUEDERM: KRW 1.2 bn / 2.0% of Revenue

Consumables: KRW 25.6 bn / 43.1% of Revenue

Exports:

- Steady increase in HIFU procedures among top 10
countries

- Consistent growth in demand for Volnewmer

- Seasonality in Thailand (achieved 70% of this year's
projected annual sales in the year's first half)

Domestic: Increase in Shurink Universe and Volnewmer
procedures following the launch of B2C marketing

Shurink RX/SKEDRM: KRW 0.4 bn / 0.7% of Revenue

Off-peak season and Channel Trend

O Rentals: KRW 0.2 bn / 0.4% of Revenue
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(KRW bn)
3Q24 3Q23 YoY 2Q24 QoQ YTD 3Q24  YTD 3Q23 YoY
Salaries 3.2 2.5 +25.9% 2.9 +11.3% 8.8 7.2 +22.8%
(% of revenue) 5.4% 5.3% 4.9% 5.2% 5.4%
R&D 3.1 2.2 +39.0% 2.8 +8.9% 8.7 6.6 +31.6%
(% of revenue) 5.2% 4.6% 4.8% 5.2% 5.0%
Advertisement 47 1.5 +223.1% 2.5 +88.3% 9.5 6.5 +46.1%
(% of revenue) 8.0% 3.0% 4.3% 5.6% 4.9%
Commissions 2.2 2.0 +9.6% 3.2 -31.4% 7.0 4.8 +46.7%
(% of revenue) 3.7% 4.1% 5.4% 4.2% 3.6%

Sales Commission 0.8 1.0 -17.0% 1.2 -27.9% 2.8 2.3 +20.0%
(% of revenue) 1.4% 2.1% 2.0% 1.7% 1.8%
Depreciation/ 07 06  +185% 07  +36% 18 14 +23.6%
(% of revenue) 1.0% 1.1% 1.0% 1.0% 1.1%

Employee Benefits 04 0.3 +25.5% 0.5 -19.8% 13 0.9 +42.3%
(% of revenue) 0.7% 0.7% 0.9% 0.7% 0.7%

Warranty Expenses 04 0.3 +24.9% 0.3 +10.8% 0.8 0.7 +22.8%
(% of revenue) 0.6% 0.6% 0.6% 0.5% 0.5%

Others 2.1 1.9 +11.7% 2.2 -4.7% 7.0 54 +28.3%
(% of revenue) 3.8% 4.1% 4.0% 4.1% 4.1%

Total 17.6 12.3 +42.9% 16.3 +8.1% 47.7 35.8 +33.0%
(% of revenue) 29.7% 25.6% 27.8% 28.3% 26.9%

Salaries: KRW 3.2 bn / 5.4% of Revenue
(YoY +25.9%, QoQ +11.3%)

Employees: 420 as of Q3-end, up from 399 as of Q2-end

R&D: KRW 3.1 bn / 5.2% of Revenue
(YoY +39.0%, QoQ +8.9%)

Increased costs for new product development and clinical
trials

Advertisement: KRW 4.7 bn / 8.0% of Revenue
(YoY +223.1%, QoQ +88.3%)

Launched advertising for Volnewmer and Shurink Universe
in July

Extended partnership for Shurink Universe with Ko, Min-si

New brand ambassador Kim Soo-hyun & advertisement
expansion from Korea to Thailand

Commissions paid: KRW 2.2 bn / 3.7% of Revenue
(YoY +9.6%, QoQ -31.4%)

Includes about KRW 500 million in advisory fees related
to the llooda merger in Q3 2024

Sales Commissions: KRW 0.8 bn / 1.4% of Revenue
(YoY -17.0%, QoQ -27.9%)

Decline due to reduced domestic sales by the Homecare
Products
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1. Classys 3Q24 - Financial Position

(KRW bn)
2021 2022 2023 1Q24 2Q24 3Q24

Assets
Current Assets 73.1 147.8 185.7 212.6 187.1 202.2
Cash & Cash Equivalents 47.9 111.6 136.9 157.3 133.6 108.2
Inventories 16.5 234 19.4 19.4 17.9 16.7
Accounts Receivable 2.1 8.0 17.7 24.0 31.8 32.8
Non-Current Assets 143.2 183.6 189.7 190.3 2314 231.5
P.P.E. 80.7 104.2 139.0 143.5 1434 150.2
Invested Properties 584 74.7 411 36.3 36.2 295
Investments in Associates - - - - 39.1 38.3
Total Assets 216.3 3314 375.4 402.9 418.5 433.7

Liabilities

Current Liabilities 16.8 36.2 29.2 105.0 931 91.2
Non-Current Liabilities 35.8 65.6 62.7 0.6 0.5 0.5
Total Liabilities 52.6 101.8 91.9 105.6 93.6 91.7

Equity
Capital Stock 1331 204.2 0.1 6.5 6.5 6.5
Retained Earnings 1331 204.2 271.0 264.3 290.9 307.3
Total Equity 163.7 229.6 283.5 297.2 324.9 342.0
Total Liabilities + Equity 216.3 3314 375.4 402.9 418.5 433.7

O Current Ratio: 222 %, Debt Ratio: 27%

O Current Assets: KRW 202.2 bn

Cash & Cash Equivalents — KRW 39.0 bn in used for
llooda stock purchase claims

Inventories — Optimized through S&OP and Lean
Process

Accounts Receivable — 65% of AR is from key clients
due to sales growth, coupled with deferred factoring

Non-Current Assets: KRW 231.5 bn

P.P.E. — For internal use

Invested Property — For rentals

Investments in Associates : equity investment in llooda

Current Liabilities: KRW 91.2 bn

Short-Term Borrowings: KRW 62.6 bn (due for head
office building-related loans)

Non-Current Liabilities: KRW 0.5 bn

Equity: KRW 342.0 bn

Note: Cash & Cash Equivalents is the sum of cash and cash equivalents, short-term financial instruments, and financial assets at fair value through profit or loss (FVPL).
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2. Classys 2024 Guidance Review

. Maintain No. 1 M/S and expand market for cumulative sales of HIFU Platform
Global Expansion of -

Ultraformer MPT Cumulative sales target for Shurink series: over 5,700 units domestically and
12,500 units internationally

On-going

Successful Global Launch * Promoting sales in Hong Kong, Japan, Thailand, and Indonesia

f Vol » Obtained sales approval and held launch symposiums in Brazil, Taiwan, CIS, Momentum
ot Volnewmer and Australia

Expa nding * Expansion of HIFU procedure trend and high growth in consumables
. as sales
. Exclusive P‘?Sltlon « Targeting over 700 Volnewmer units and KRW 70 bn in consumables [T
C: C LASSYS in the Domestic Market sales in the domestic market
PXCLTEN N ANR (T lWad .  Nexr-Generation HIFU, RF lines & New Consumables On-doin
Deve|opment « New Product (other EBDs, aesthetic Platforms) going
Expediting
» Targeting FDA and NMPA approvals in 2025-2026

Re,gmat? ry Approvals * Accelerating regulatory approvals for the European market ey
: in Major Markets
1
1
I
1
o * Establishing production infrastructure to meet top global standards Momentum

« Advanced development-production-management systems for enhanced quality
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3. llooda Performance Results (Yearly)

Il MNRF (RF + Combination) WM Laser (KRW bn) Bl Domestic Il America I Europe (KRW bn)
I Consumables M Others Hl Asia I ME I Others

0

0,

A
9%

9% 1% 10% 11% o —
-
21%
22%
56.2
56.2
96 46.3 5.0
46.3
9.7
28 21.4
21.4 21.0 49 17.8
32
123
33
[ e
13.9
47
2018 2019 2020 2021 2022 2023 2017 2018 2019 2020 2021 2022 2023

2017
(Note 1) Consolidated basis
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3. llooda Performance Results (Quarterly)

Il MNRF (RF + Combination) WM Laser (KRW bn) Bl Domestic Il America I Europe (KRW bn)
Il Consumables Others Hl Asia I ME Others

21% 19% 23% 21% 22% 14% 219 13% 17% 16% 15%

794 5%

e I Y

P57 5%

16.7 16.7
0
14.6 13
14.6 14.0 2.2 - 14.0
13.1 . 13.0 133 131 8 04
2.0 : 04
115 12.0 o
27 108 22 22 19 3.1
9.7 2.7 97 9.7
9.7 22 = 12 s A .
7.6 ﬁ 2.0 1.6 16 7.6 L0 1.0 4.0
65 69 65 69 o
0.3 0.4 1.0 19
0 ﬂ 56 1.7
1.1 1.2 2.0
8.2 16
4600 49 4.9 49 4.9 o I OEE
e BB M 4 P B OEd B EH EdEE B

e E R

1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24 3Q24 1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24 3Q24

(Note 1) Consolidated basis
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4. llooda Growth Strategy

Positionina MNRF « Expanding consumables based on existing MINRF installations
9 « New MNRF a launch plan with Classys’ marketing expertise
* Promoting sales in emerging markets and approval in China

as a Block-buster

* Promoting package sales of HIFR, MRE, MNRE and Laser
« Developing combination treatment protocols that combine both
companies’ skin-layer-specific indications

Trend Leader in
Combination Treatments

» Accelerating development of new platforms and

Continuous Advancement o "~ .
\ ) C I_ ASSYS e - of Technology specialized consumables by combining both companies

technological strengths to meet customer needs

« Optimizing the distributor network and promoting package sales
key countries
* Integrating the global KOL network and marketing operations

Optimizing Our Global
Distribution Network

Leveraging Classys’ « Integrating Classys’ global standard quality/production control system
Infrastructure « Enhancing production efficiency and cost competitiveness

oo

Start

Plan

Plan

Start

Start
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